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Be creative and have fun building your brand...
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A brand is 
a story that 
is always 
being told.



The Story behind 
Your Brand
NAME, COLOURS, + LOGO

Your brand/business name, colours 
and logo identify your business and 
contributes towards brand 
recognition. 
 
It is a good idea to start a branding board 
(it's like a vision board, but it's for 
marketing). 
 
Branding is essential when creating a 
business. There are 7 steps to follow 
when you are building your brand.
 
 

What message is your brand trying to 
send?
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1.

What do the colours represent? Do they 
have appeal?

Choose your fonts. Don't choose no 
more than 2-3

Design a simple logo that represents 
your brand

2.

3.

4.

5.

Know your audience/client profile. Will it 
appeal to them?

6. Your brand should flow with the times. It 
doesn't need to be trendy, it needs to be 
clean and simple

7. Share its story. Yes, the actual history 
and background of your business ideas

YouTube: 'This is Marketing - Seth Godin
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name, colours + logo
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1.  My brand's key message is...
 

2. Through my branding, I want my clients to feel and to experience...

3. The following are my brand colours and they represent/are symbolic of...

4. My logo design will have the following elements...

5. I have chosen the following easy to read fonts...
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design tools, resources + apps
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Some easy to use tools and apps:

ADOBE SUITE

CANVA

TEXTIMAGE

GET STENCIL

Photoshop, Illustrator, 
AdobeSpark, InDesign

Templates, pictures, 
graphics and fonts for web 
print, documents, social 
media marketing

Templates, pictures, 
graphics for social media 
marketing, blogging and 
content design

Smartphone app for social 
media marketing

Other design tools that I use...



Marketing Channels

Have you given thought to how you are going to 

advertise your business? What channels do you plan 

to use? In the days of social media, this is the direction 

that many are going; however, keep in mind that 

marketing to your local market and in-person building 

relationships may get you more exposure in the 

beginning then social media channels. Think of social 

media adding to the experience rather than solely 

being the experience.

WEBSITE

Yes, build a website. It does not have to be 

extravagant when you are first staring out. Simple 

landing page is enough. A landing page is the 

homepage with a few more extra details about your 

business. People like to be able to quickly scroll 

through a site and know what they are looking at 

without constant clicking to get to pages.

SOCIAL MEDIA

Social media is great to expand your reach and also 

gain more exposure. Today, putting video rather than 

images attracts up to 21% more attention for your 

followers. Use social media to educate, share your 

lifestyle and to showcase your brand.

FACE TO FACE INTERACTION

Take advantage of your local market! Go out and chat 

with people, cross-market with local businesses, 

place print material on community boards, give 

presentations at your local libraries, schools, and 

business. Volunteer or sponsor local events.

S H E R I N A C H A N D R A . C O M

Marketing                    Your Business
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Marketing channels + recommendations
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Wordpress

WEBSITE BUILDERS

Shopify

Wix

Squarespace

Uses HTML and CSS along with plugins. 
It is great if you want 100% control of 
how you want your site to look. You are 
required to know coding, but you can 
simply start with themes and templates

Easy to use. Drag and drop features. 
Professionally designed themes and 
templates. Good for new business 
owners, as it is not time consuming to 
create a simple site.

Price Price

Price Price

Good for business with an online store 
for e-commerce. Themes are available 
and easy to set-up payment and billing. 
Connect with social media outlets and 
offers a free trial

Similar to Wix. Offers may themes and 
temples. Easy to use.  Does not offer 
free plans. You do have to purchase a 
plan based on monthly billing. It does 
provide premium assistance.

SOCIAL MEDIA
Currently, the top social media platforms are: Facebook, YouTube, Instagram and Twitter

Set up communities 
and share videos and 
real time interaction

Ideal way to 
showcase your 
business 

Quick way to gain 
exposure and gain 
a following

Ideal for business 
updates and 
following competition
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Marketing channels + recommendations
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My Circle/Contacts

FACE TO FACE
Create a plan of how you are going to network, build relationships, market and inform people about your 
business. Are you going to ask your friends to share on social media? Co-market with local businesses? 
Volunteer? Provide sponsorships? Take part in community events?

Community Businesses to Approach

Community Events, Volunteering and Sponsorships

Other ways to interact face-to-face...



social media
Marketing
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EXPOSURE
Social media can definitely get you 
exposure, especially if you use 
hashtags. Visit hashtagify to find out 
common and popular hashtags suited 
for your business that you can use.

ADDICTING
People begin to get consumed with 
getting 'likes' and feel the constant 
need to post. A lot of time gets taken 
up. Create a social media schedule 
or hire a social media assistant.

AWARENESS
Social media provides a great 
platform to strengthen your brand 
and to showcase your products and 
services.

SHADOW-BOX
Yep! If you use the same hashtags 
all the time, you will be shadow-
boxed. This means that your post 
will not be seen.

FAST + SIMPLE
It is fairly easy to use social media. 
Remember, also to interact with 
your audience in the comments and 
also to comment on pages of other 
individuals and businesses.

ALOGORITHMS
Social media platforms use 
algorithms. Many of your posts may 
not be seen to your followers or 
even under hashtags. You are being 
swayed into paid ads. This may or 
may not be effective.

pros + cons

Use relevant hashtags based on the geographic location of your business and target audience, the 
type of product or service you are selling, your demographics and behaviours (psychographics)  
from your client profile list. Do not use hashtags that have no relevance to your post. You may lose 
credibility or attract a following that may not be aligned with your business.

Hashtags #



Communication
WHEN MARKETING YOUR 
BUSINESS, IT IS A GOOD IDEA TO 
CREATE A COMMUNICATION 
STRATEGY...

MARKETING YOUR BUSINESS

You can showcase your 
business on social media, 
you can talk about it in 
person and you can brand it 
on your website but, if your 
messaging is not clear or 
you place very little focus on 
the various ways to 
communicate to your client 
profile - you may not gain as 
much exposure and 
business.

Correct! Most people don't 
have a lot of time in the day 
to sit down and read your 
social media posts or 
everything on your website 
and your blog posts and 
newsletters. You don't have 
to do everything, but 
effective copy writing works 
as a 'hook.' It does not have 
to be long, it has to be 
purposeful.

TYPES OF 
COMMUNICATION 
STRATEGIES TO 
HOOK YOUR 
AUDIENCE...

You do not have to be an 
established writer to be effective 
at copy writing. Your writing 
needs to be short, clear, and easy 
to read. State your purpose first 
and then briefly go into detail. It's 
the inverted triable method.

EFFECTIVE COPY 
WRITING

When you begin to attract a 
sincere audience - create a 
monthly mail out in newsletter 
format dedicated towards 
exclusive idea sharing. Embed a 
subscription box to your 
website.

NEWSLETTERS

Blogging is a good strategy. 
Sometimes with social media, 
we don't always attract a loyal 
'fan' base. By placing a blog on 
your site and showcasing your 
lifestyle, it allows people to form 
a connection with you and your 
business and establish trust.

BLOGGING

Videos seem to be more 
appealing and draw in a crowd to 
your page. Be yourself when 
making a video. No need to 
follow someone else's lead. Show 
your own true colours. Also, be 
presentable. Communicate your 
message within 15-30 seconds.

SOCIAL MEDIA
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My communications + social media strategy
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Social Media

Newsletters + Blog

My MAIN social media outlet will be:

The day(s) of the week I will post on will be:

I will spend the following amount of hours on social media week for my business: ____________

Website 

My website will include the following types of information:

Some ideas I will explore to 'hook' potential clients/customers
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marketing materials
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Business Cards

WHAT DO I NEED?

You will most commonly be asked if you have a business card. Therefore, definitely invest in designing and 
printing business cards. They do not need to be expensive. Keep them looking clean and simple:
 

Any type of print material such as: brochures, pricing list and posters

Swag

Name of your business
Website info
Name and title of a contact
One commonly used social media handle '@'
Logo
Phone number and e-mail address optional because you would have included your website info

What type of print material might you need? Source out some local printers

Promotional material. If you are sponsoring events or just want to gift items; what might these be? Some 
suggestions are: pens, notepads, and anything to do with the nature of your business
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My marketing checklist
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Branding and Logo Design, Colours and Fonts

Create a simple website/landing page

Develop a communications strategy

Create a social media strategy before posting 

Design and print business cards and marketing material

Network once a day? week? month? You decide

Take part in community events, present, volunteer, sponsor events

Keep up-to-date by reading books + listening to podcasts
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I believe in...
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When marketing, it's always a good idea to increase awareness by 
being more self-aware...

My values are... and my personality is like...

My strengths are: My weaknesses are:

Things that make me happy are:
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Notes
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'The best marketing strategy ever: CARE' -Gary Vaynerchuk
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Notes
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'Marketing is no longer about the stuff that you make, but the 
stories that you tell.' -Seith Godin
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MARKET YOUR 

BUSINESS

 

YOUR MARKETING 
SHOULD BE LIKE A 

STRONG WITH 
PURPOSE, BUT 

LIGHT AT HEART


